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During the next 10 minutes…

TOOLS PARTNERS FEEDBACK IMPORTANCE 



Speeches and  
Messages

• More than 250 speeches delivered 
during the 76th session

• Many pre-recorded in the studio and 
shared virtually

• Posted on website, disseminated via 
social media, emailed to journalists and 
highlighted in the noon briefing 



Social Media 



Media 
Interaction



Website 



Branding 



Digital and 
Print 
Publication
s  



Advocacy



Example: Vaccine Equity 

• High-level event on 25 February 2022
• Social media campaign launched on 30 Dec 

2022
• Dedicated website and banners 
• Visit from 1st person in US to receive the 

vaccine, Sandra Lindsay + video message  
• Media advisory 
• Speech delivered in a GA hall with 

branding  
• Social media coverage of the event with 

hashtag
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Partners 

Department of Global 
Communications

Other UN Departments UN Development Coordination 
Office (DCO) and the Resident 

Coordinator Offices (RCOs)

UN agencies, funds and 
programmes 



Feedback from the media 

• Editors place political situations over climate change. Better pitches.
• UN repeats the same message over and over again.
• People are tired of hearing bad news. 
• People are tired of hearing what Member States will do, as opposed 

to what is being done. 
• Communicate successes, otherwise it seems that the UN is not doing 

anything. 
• Include finance ministers in the room. 



Importance of 
Communicating 

• High-Level Debate to the critical role of strategic communications in peacekeeping operations 
on 12July 2022

• Presidential Statement adopted S/PRST/2022/5

• “Communications is not a side issue or an afterthought. More than ever, strategic 
communications is central to the success of all our work.” – SG addressing the Council 

• “Our communications work, after all, is designed not just to inform but to engage audiences in 
support of the vital missions of the United Nations.” – SG addressing the Council 

• “We must be able to communicate better about what we do, in ways that everybody 
understands. We need a substantial reform of our communications strategy, upgrading our tools 
and platforms to reach people around the world.” – when sworn in as Secretary-General in 2016



 Questions?


